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I am Anusha Raichur, an Indian Graphic Designer and 
illustrator based out of Baltimore, USA. 

With a background as a project manager, senior graphic 
designer, communications specialist and illustrator in the 
education and social non-profit sector, I have developed a 
strong foundation in delivering unique hand-drawn designs 
+ illustrations across various media channels. I obtained an 
MA in Illustration from the Maryland Institute College of Art 
(MICA) in 2022.

I enjoy experimenting with color, type, patterns, 3D design, 
GIFs, inforgraphics and more recently, an obsession with 
drawing dogs and cats! I find themes around mental health, 
LGBTQ+ wellness and human connections particularly 
intriguing. I am a published illustrator and a soon to be 
published Children’s Books illustrator.

Having accumulated over six years of experience working 
with creative leads and following strategic brand guidelines, 
I have honed my expertise in Adobe Illustrator, InDesign, A
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Anusha Raichur

Graphic Designer, Illustrator & Communications Expert

Photoshop, Premiere Pro, Procreate, Mailchimp, WordPress,  
and other design tools. I am passionate about visual 
storytelling and thrive in collaborative work environments.

Currently, I am also working as an Art Teacher and Facilitator 
with Art with a Heart, an education non-profit based out of 
Baltimore. I actively explore Art curriculum based learning 
for children and I am an active volunteer with their After 
School Programme. I teach crafts, drawing techniques and 
disseminate complex art concepts for children from less 
privileged backgrounds.

When I’m not illustrating, I’m either whipping up an 
elaborate Indian meal or notoriously curled up on my couch 
watching everything on TV.

Within this portfolio, you will discover a comprehensive 
showcase of my design work. If you are interested in exploring 
my illustrations, I invite you to visit my website, conveniently 
accessible via the link provided on the cover page.
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Union of Southern Service Workers (USSW)
Design & Illustration

Fig 1: Design & illustration For USSW’s booklet - “We are 
USSW: Organize the South. 4
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Union of Southern Service Workers (USSW)
Design & Illustration

Fig 2: Design & illustration For USSW’s booklet - “We are 
USSW: Organize the South. 5
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Union of Southern Service Workers (USSW)
Design & Illustration

Fig 3: Design & illustration For USSW’s booklet - “We are 
USSW: Organize the South. 6
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Union of Southern Service Workers (USSW)
Design & Illustration

Fig 4: Design & illustration For USSW’s booklet - “We are 
USSW: Organize the South. 7
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Union of Southern Service Workers (USSW)
Design & Illustration

Fig 5: Design & illustration For USSW’s booklet - “We are 
USSW: Organize the South. 8
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Service Employees International Union (SEIU)
Design & Illustration

Fig 1 (left): Cover Design & illustration of a colouring book 
for SEIU’s convention - “This Union”
Fig 2 (top right): Content inside the booklet with the “This 
Union” logo in several languages. 8
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Nobel Coffee Makers

Design, Illustration & Branding

Fig 1:
Mock up of the 
coffee to-go cup

Fig 2:
Mock up of the 
coaster 9
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Nobel Coffee Makers

Design, Illustration & Branding

Fig 3 (left):
Mock up of the coffee packets

Fig 4 (bottom right):
Details from the illustrations

Reimagining the branding, design, and illustration 
for Nobel Coffee Makers in Goa, India, my illustrative 
approach for this project was inspired by the brand’s 
deep connection to nature and its playful essence.



JAANVAR 
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Illustration & Branding & Packaging

Jaanvar Inc.

Fig 1: Design & illustration on assignment in 
MICA.“Jaanvar Inc.,” is a sustainable Indian men’s brand. 
The name “Jaanvar” means animal. 11
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Illustration & Branding

Jaanvar Inc.

JAANVAR INC.
Fig 2 (top left): Alternate Logo for “Jaanvar Inc.” to be used on 
their face cream bottles. 
Fig 3 (top right): Alternate logo to be used as an offcial letter head
Fig 4 (bottom right): Mock-up on a box made of sustainable 
material to meet Jaanvar Inc.’s eco-friendly approach. 12
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Illustration & Branding

Jaanvar Inc.

Fig 5 (top): Layout for the box
Fig 6 & Fig 7 (bottom extreme right): Box from different angles 13

(on assignment for the pattern making workshop  
at the Illustration department at MICA)



THE

FESTIVAL

TATTOOS
MUSIC

ART
TATTOOS

MUSIC
ART

24th-26th 
October 2022
12 PM - 12 AM

The Social Offline,
15 the Cross, 2nd Main,
Koramangala, 3rd Block,
Bagalore - 560055

Snorlaxx | Skanke | Xishnu | DreamStates 
| Annada Menon | Tansane | Frootoo | Vidhi 

Kundan Jain | Humming Tree | J Babe | 
Hunnymoon Henny | Booby | Prismetraxx 

| Rakaflaka | Oceantied | Fushiiup | 
BenkiiBeku | DJ Loose Legs | Treadeu | 

Heimlick | Anirudh Ganapathy | DreamX |

THE

FESTIVAL
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The Soulful Festival

Design, Illustration & Branding

Fig 1 (left): Poster
Fig 2 (top right): Logo 14
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The Soulful Festival

Design, Illustration & Branding

15
Fig 3 (left): Details of the illustration presented in the poster
Fig 4 (top right): Additional images presented to the client

(on assignment for the poster making workshop  
at the Illustration department at MICA)
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Oops I poked u

Design & Logo for a Tattoo Studio

The project brief called for an abundance of flowers 
and bubbles, igniting my creative drive to explore 3D 
elements in crafting this logo.

Fig 2:
Photo of the Hand Poke Tattoo kit

Fig 1:
3D Design Logo for a Tattoo Studio

16
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Oops I poked u

Design & Logo for a Tattoo Studio

Fig 3: 
Alternate logo option

17



B
R

A
N

D
IN

G
Dream Career Guide

Branding , Design & Illustration

18

Fig 1 (left): Cover Image for the document
Fig 2 (top right): Typography & logo

I illustrated & designed a guide, outlining 50 prospective 
careers for students. I  ensured that my illustrations 
challenged gender stereotypes by assigning non-
traditional roles to a diverse set of individuals. This is a 
one stop guide for young adults from underprivileged 
backgrounds to explore different career options.
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Dream Career Guide

Branding, Design & Illustration

19Fig 3: Spread from the document for the “Artist” Page
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Dream Career Guide

Branding, Design & Illustration

20Fig 4: Spread from the document for the “Trainer” Page
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Change the Script

Branding & Design for an International Education Conference

21

Dream a Dream hoested the fifth edition 
of Change the Script aiming to build a 
supportive community to prepare young 
people to thrive. This international conference 
united organizations and individuals who are 
passionately working to reimagine education in 
the 21st century. Over the years, this residential 
conference has created a robust platform for 
effective educational innovators.

For this conference, I created the “Change 
the Script” logo and used elements based on 
the implemented brand guidelines. I designed 
collaterals for banners, invitations, conference 
agendas, maps, t-shirts, diaries etc

Fig 1 (top left): Logo + Branding
Fig 2 (top right): Branding on Diary
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Dream Career Guide

Branding, Design & Illustration

22

Fig 3 (top left): Branding on bag
Fig 4 (top right): Design for the Conference Agenda
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Dream Career Guide

Branding, Design & Illustration

23

Pyramid 
1, 2, 3, 4

Hexagon 
1, 2, 3
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Office
Art Village 
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Hall 

Maitreya 
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Dharma 

Agastya 
Lotus 

Twin 
Top 2 

Admin
Block 

Twin 
Top 1 

Courtyard 

Fig 4 (left): Branding on t-shirt
Fig 4 (top right): Illustration of the map



nushaxxillustrates

3rd January, 2020
12 PM - 8 PM

Cooke Town

X 

POP 
UP.

Collaboration 
Flash Tattoos +
Print Sales 

RSVP 
(Link In Bio)

F2Ftattoos
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F2FTattoos x NushaxxIllustrates

Design for tattoo and illustration event

Fig 1 (left): Poster at entrance 
Fig 2 (top): Social media collaterals/flyers

Branding, illustration and Design for a Tattoo + Art pop 
up event in Bangalore, india. 24
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F2FTattoos x NushaxxIllustrates

Design for tattoo and illustration event

Fig 3: Poster for the Tattoo station 

Fig 4: Welcome Sign and directions to the roof  

Fig 5: Poster for the Contribution Jar 25
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18th July 2023
12 PM - 12 AM

Prismetraxx | Rakaflaka | Oceantied | Fushiiup | 
The Bard | DJ Loose Legs | PeachBlok | 
DriveThru | sandunes | SnadMuzak | Deep Slide 
| F2FTattoos | OopsIPokedU | Ishra Philipose | 
Bruce Tattoos | Ink Brush Me | Nushaxx 
Illustrates |Able_Unable | Avani Dvivedi |

DreamStates | Annada Menon | Tansane | 
Frootoo | Ragini Vijay Menon | Humming 
Tree | J Babe | Hunnymoon Henny | Booby |

PRINTS

tattoos

MUSIC

The Permit Room
20th Cross, MG Road,

Bangalore 560088

Snorlaxx | Pearl D’Souza | Xishnu | 
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Dislocate (Event)

Design & Branding

Fig 1:Poster and branding for a teachno music, tattoo and art event 
-  “Dislocate” by Social Offline in Bangalore, India. 

Fig 2: Branding & Logo

26

(on assignment for the 3D Design workshop  at 
the Illustration department at MICA)
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Experiments in Type
Website Collaterals

Fig 1 (top left), Fig 2 (left middle), Fig 3 (bottom left) & Fig 4 (top 
right), Fig 5 (bottom right): illustrated + designed typography 27
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Experiments in Type
Website Collaterals

Fig 1 (top left), Fig 2 (left middle), Fig 3 (bottom left) & Fig 4 (top 
right) & Fig 5 (bottom right): illustrated + designed typography 27
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Boo! Ya Watching?

Illustrated Logo & Type

logo + illustratration and type for for Bangalore’s 
top cinephile and cinema reviewer -  “Boo! 
Ya Watchin?”.  In this logo you will find many 
easter eggs. I took inspiration from my clients 
top movie picks (Eg: Clockwork Orange, Eye of 
Sauron to name a few.)

Fig 1 (top left): logo
Fig 2 (top right): Logo on mug
Fig 3 (bottom right): Typography of the logo 28



PAISLEY TIPI
VINTAGELO

G
O

Paisley Tipi Vintage
Illustrated Logo & Design

Fig 1 (left): Logo illustration + Branding for a vintage 
clothing store. The client’s brief stated an amalgamation 
of rich indegenous heritage combined with a strong 
Kannadiga heritage.
Fig 2 (top right): Addtional collaterals 29



Fig 1 (top left): logo and a collection of illustrations I 
meticulously crafted for a writer’s website inspired by the 
writers ancestory and childhood memories. 

Fig 2 (right top) & Fig 3(right bottom): close-up of type and 
illustration.LO
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Champagne Wishes and Curry Dreams
Logo + Illustration

30
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Photo Editing

Dream a Dream, India
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Chance to Thrive

Dream a Dream, India

32



Fig 1-6 (previous page): Social Media Collaterals  across various 
channels
Fig 7 (left): Poster for Dream a Dream’s annual fundraising campaign 
- “A Chance to Thrive” (initiative by Dream a Dream with the aim of 
assisting young adults from underprivileged backgrounds deal with 
adversity in a fast paced world)
Guiding Principle:“Equip, Enable, and Empower” Illustration & Type 
and Design
Fig 8 (top right): Logo for the campaignC
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Chance to Thrive
Dream a Dream, India
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Fig 9 (top) , Fig 10 (top right) & Fig 11 (bottom right): Close-up of the social media collaterals C
A

M
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IG
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S
Chance to Thrive

Dream a Dream, India
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Fig 1 (top left), Fig 2 (bottom left), Fig 3 (top): Impact from Dream a Dream India’s COVID relief campaignsC
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COVID Relief

Dream a Dream, India
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Fig 1 (top left), Fig 2 (bottom left), Fig 3 (top): Social Media Collaterals for “Learnings from the Happiness 
Curriculum” - an initiative by the Delhi GovernmentC

O
LL
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T

ER
A

LS
COVID Relief

Dream a Dream, India
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National Education Policy

Dream a Dream, India

Dream a Dream sought to provide a 
comprehensive overview of the New Education 
Policy passed by the government in 2021 and 
its effects on Indian youth navigating a rapidly 
evolving world, especially those facing adversity.

For this report, I adopted a design approach 
heavily reliant on illustrations while adhering to 
Dream a Dream’s established brand guidelines. 
Given the diverse audience that would engage 

with this report, including stakeholders and 
students, I opted for a vibrant and colorful 
aesthetic to make the content more engaging 
and accessible.

Fig 1: Design and illustration for the urgency of a new 
education policy in India 37
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National Education Policy

Dream a Dream, India

Fig 2: Close-up and details 
for why India is in dire 
need of a new education 
policy

38
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National Education Policy

Dream a Dream, India

Fig 3 (left): Cover + spread on strenghtening of early 
childhood education
Fig 4 (top right): Design + illustration for four critical 
questions on holistic development
Fig 5 (bottom right): Design + illustration for ambiguity 
around Life skills 39
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National Education Policy

Dream a Dream, India

Fig 6: Design + illustration for 
strengthening early childhood 
care

40
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National Education Policy

Dream a Dream, India

Fig 7: Infographics + illustration for the reality on the state of education in India in association with UNESCO 41
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Annual Report

Dream a Dream, India

Fig 1: Cover Image + 
Infographics

42
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Annual Report

Dream a Dream, India

Fig 2 (top left): Infographics from the Teacher Development Programme, Fig 3 (top right): Dream a Dream’s Approach, 
Fig 4 (bottom left): Lekha’s photographs that guide us through the repost , & Fig 5 (bottoms right): Story of Lekha + contents 43
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Details from the Annual Report

Dream a Dream, India

I led the development of Dream a Dream India’s 
Annual Report in Bangalore, where I not only 
managed the project but also played a key role 
in its creative design. I conceived a unique 
approach for this report, recognizing that NGO 
Annual Reports typically contain extensive data 
and the need to showcase our impactful work.

Innovatively, I decided to center our approach 
around the perspective of a young individual, in 

line with Dream a Dream’s motto. In this report, 
we introduced readers to Lekha, a student 
actively engaged in our After School Programme. 
Through her journey, we provided insights 
into her life and personal narrative, offering 
our readers a more engaging and relatable 
understanding of our organization’s work.

Fig 6: Design, photo editing and illustration for 
Dream a Dream India’s child centric approach 44
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Annual Report

Dream a Dream, India

Fig 7: Infographics from Dream a Dream’s After School Life Skills Programme 45



R
E

S
EA

R
C

H
 R

EP
O

R
T

Implementing Education Reform:Is there a secret sauce?
Dream a Dream, India

Design for Dream a Dream India’s report on the 
implementation of education reform in India and 
the transformative impact of utilizing Life Skills as a 
powerful tool for driving social change. 

I opted for a minimalist design approach, incorporating 
icons to enhance practicality. Given the content’s 

substantial text, my primary objective was to 
ensure ease of readability and comprehension.

Fig 1 (left): Icons for reform barriers and 
enabling actions
Fig 2 (top right): Conceptual Framework

46
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Implementing Education Reform:Is there a secret sauce?
Dream a Dream, India

Fig 3(top left): Design for Delhi government’s broad responsibilities in the education space
Fig 4 (top right): Design for 3 enabling actions for sustainable education reform
Fig 5 (bottom right): Design for barriers to sustainable reform 47
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Implementing Education Reform:Is there a secret sauce?
Dream a Dream, India

Fig 6 (left): Close-up of Delhi government’s broad responsibilities in the education space
Fig 7 (right): Design for analyzing education reform in different countries 48
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Impact Report

Dream a Dream, India

Fig 1: Spread from Dream a Dream India’s Impact Report - Inforgraphics for their After School Life Skills Programme 49
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Impact Report

Dream a Dream, India

Fig 2: Design for WHO’s definition of Life Skills and it’s urgency 50
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Impact Report

Dream a Dream, India

Fig 3: Life skill assessment and Dream a Dream’s 
NGO partnerships across the world.

51
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Impact Report

Dream a Dream, India

Fig 4: Design for Curricular and Pedagogical Structure for School Education 52
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Cover Design for Impact Report

Catalyst 2030

Fig 1 (left) & Fig 2 (right): Options for Catalyst2030’s Impact 
report 2022 based on their Brand Guidelines.
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SOLUTIONS. 

B O L D 
STRATEGIES.

IMPACT REPORT

2022
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Cover Design for Impact Report

Catalyst 2030

Fig 3 & Fig 4: Options for Catalyst2030’s Impact 
report 2022 based on their Brand Guidelines.
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